
Funding
WWBIC is funded by the U.S. Small Business 
Administration, U.S. Department of the 
Treasury, U.S. Department of Agriculture, 
and the U.S. Department of Housing & 
Urban Development as well as state entities 
(like the Wisconsin Economic Development 
Corporation and Wisconsin Department of 
Veterans Affairs), local entities (like Community
Development Block Grants), financial institutions,
foundations, investors and individual donors.

Federal Funding Disclosure:
In accordance with 
Section 632 of 
Public Law 117-328:

Federal Funding: 
    $2,281,870 (29%)
State Funding: 
    $475,000 (6%)
Earned Revenues:
    $2,940,277 (37%)
Donations/Contributions:
    $2,289,127 (28%)

WWBIC in 2025:
Real businesses. Real impact.

WWBIC Over Time
WWBIC has been serving entrepreneurs and small businesses since 
1987 by “Putting Dreams to Work.” It is deep within WWBIC’s 
foundation to ensure that we are strategic in our operation and aligns 
with the ever-changing world and the needs of clients so they can be 
successful and continue their entrepreneurial journeys.

2025 Highlights
In 2025, WWBIC served 4,373 unduplicated clients and almost 
2,000 businesses across Wisconsin. We also assisted our clients
in creating or retaining 4,484 jobs. In addition, WWBIC approved
66 loans for $6.7 million, closing 47 of those loans for $5 million. 
In conjunction with our many business partners, WWBIC also 
facilitated the distribution of $200,000 in grants to help strengthen 
our small business clients and in turn, their communities.

WWBIC marked several significant milestones in 2025, including
the grand opening of our North Central Office in Hayward, 
Wisconsin; welcoming our new President and Chief Visionary 
Officer, Kathryn J. Dunn; and earning the Wisconsin District of the 
SBA’s Award for the Community Advantage Lender with the most 
7(a) loans approved during the year – the 13th time WWBIC has 
earned this award.

In addition, WWBIC celebrated our clients all year long through a 
Small Biz Market featuring over 80 clients at our annual luncheon; 
client pop-up markets; business plan and Make Your Money Talk 
graduations; pitch competitions; and more.
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